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How echo chambers emerge from Social Media
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Wikipedia, Twitter, SnapChat, TikTok, Microsoft, Skype, Facebook, YouTube ... etc.
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Filter Bubble How Google is influencing your knowledge
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Manipulation of your search results based on your personal data —

Results unique to each of them

®e,;qiq |

Puts you in a bubble based on what Google's algorithms think you're most likely to click on

- links are moved up or down or added to your Google search results

- A Wall Street Journal examination found that the search engine often customizes the
results of people who have recently searched for "Obama"—but not those who have

recently searched for "Romney."

Is it true?: Counter-Positions:
https://www.researchgate.net/publication/307963319 Should we worry about filter bubbles
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https://www.researchgate.net/publication/350174545 A critical review of filter bubbles and a comparison with selective exposure
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Constant Change
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References:

=  Experimental evidence of massive-scale emotional contagion through social networks

= Social contagion theory: examining dynamic social networks and human behavior

=  The Simple Rules of Social Contagion

Please Consider

“People on Twitter like passing on lies better

than they like retweeting the truth ... And bots
aren’t necessarily to blame”

Twitter: 126,000 stories tweeted by 3 million
people more than 4.5 million times then the

study checked the facts using factcheck.org

The followers fallacy

Twitter: 2 billion follow links among 54 million
users who produced a total of 1.7 billion
tweets.



https://www.pnas.org/doi/10.1073/pnas.1320040111
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3830455/
https://www.nature.com/articles/srep04343
https://www.science.org/doi/10.1126/science.aap9559
https://www.science.org/doi/10.1126/science.aap9559
https://www.factcheck.org/
https://twitter.mpi-sws.org/icwsm2010_fallacy.pdf
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Want to be Retweeted? Large Scale Analytics on el
Factors Impacting Retweet in Twitter Network

Bongwon Suh, Lichan Hong, Peter Pirolli, and Ed H. Chi
Palo Alto Rese:

# of usernames specified in a tweet excluding ones
used for making a retweet (e.g. via @username.

In this paper, we have investigated the relationships between the tweet featuresand retweetability. We found
that, amongst content features, URLs and hashtags have strong relationships with retweetability. Amongst

ontextual features, the number of followers and followees as well as the age of the account seems to affect # of tweets made by the author since the creatior
the account

8 # of favorited tweets by a user

# of retweets recorded for a given tweet

retweetability, while, interestingly, the number of past tweets does not predict retweetability of a user’s tweet.

One interesting finding during our analysis of the URL domains was that the retweet rate vary depending on

the types of domain. For example, we were able to observe that personal media domains such as justin.tv and

74M data set

twitcam.com have very low retweet rate (< 0.15) while trivia sites such as omg-facts.com and real-time
discovery engines such as holykaw.alltop.com have high retweet rate (> 4.0). Among news media sites,
retweet rates also vary depending on their sub-types. Tweets with URLs from some news sites such as
mashable.com, theonion.com, and nytimes.com showed a high retweet rate (> 2.5) while tweets containing
news.yahoo.com and news.google.com displayed a low retweet rate (< 0.6). Further work is required to
understand the dynamics between contents of the URLs and retweet rate. We also found that the number of

past tweets does not seem to correlate with the probability of being retweeted. This suggests that broadcasting

more often to your audience in Twitter does not necessarily lead to greater engagement.

Dim 3 (12.88%)

o

We also found that the number of past tweets does not seem to

correlate with the probability of being retweeted. This suggests

Dim 2 (14.52%)

that broadcasting more often to your audience in Twitter does not

Figure 1. PCA factor map with Factor 1 (x-axis) and Factor 2 (y-axis) Figure 2. PCA factor map with Factor 2 (x-axis) and Factor 3 (y-axis)

necessarily lead to greater engagement. ”
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The effect on countries policies and behaviours
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The theory of perfect deception

Deception is a state of mind and the mind of the State
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“The only difference between 'propaganda’ and 'education,’ really, is in the point NN L)
of view. The advocacy of what we believe in is education. The advocacy of what Sy "Bemaﬁig

) Y )

(T N )

we don't believe in is propaganda.” NN NS 2

“Bernays's honest and practical manual provides much insight into

some of the most powerful and influential institutions of

confemporary industrial-state copitalist democracies.”
—Noam Chomsky

| Note: This is ni the actasl book cover.» |/
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"The American motion picture is the greatest unconscious carrier of propaganda in

the world today. It is a great distributor for ideas and opinions. The motion picture
can standardize the ideas and habits of a nation. "
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